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UHaeKc noTpomaykux nujeHa y bocau u Xepuerosunu, mapt 2024
Consumer Price Index in Bosnia and Herzegovina, March 2024

Y mapTty 2024.roguHe 3a61/beKeH PacT HUBOA IIMjeHa.

[lujeHe mpou3BOJa U ycCJayra Koje ce KOPUCTe 3a JUYHY
notpouiky v bocHu U XepueroBuHU MjepeHe HHJEKCOM
MOTPOIIAYKUX LMjeHa, y MapTy 2024.roguHe y o4HOCY Ha
HNPETXO0JHU Mjecel], y MPOCjeKy cy 3a6uJbexxniie pacT HUBOA
3a 0,3%.

Buiie nujeHe y nojeJMHUM OJje/bLMMa.

[TocMaTpaHo Mo ojje/bllUMa NMpeMa HaMjeHH MOTPOUIHbE
(COICOP), y mapTy 2024. rogvHe y 0JHOCY Ha NPEeTXOJHU
Mjecer, y IPOCjeKy je 3a0MJ/beKeH pacT IjMjeHa y ojjjesbIiuMa
XpaHa u 6e3asikoxosHa nuha 3a 0,1%, AnkoxosHa nuha u
nyBaH 3a 1,5%, Opjeha m ob6yha 3a 1,9%, Hawmjewraj,
amapaTtu 3a fJoMahMHCTBa U pefj0OBHO OJp>KaBame Kyhe 3a
0,6%, 3apaBctBo 3a 0,7%, [IpeBo3 3a 0,6%, Pekpeanyja u
kyatypa 3a 0,5%, O6pa3oBamwe 3a 0,2%, PectopaHu u
xoTteiu 3a 0,5% Te Octasa f06pa u ycayre 3a 0,3%.

Hu:xe nyjeHe y noje JMUHUM ojje/bIiMMa.

[locMaTpaHo mo ojje/bliMa NpeMa HaMjeHU MOTPOIlHbe
(COICOP), y mapTy 2024. rogvHe y 0JHOCY Ha NPEeTXOJHU
Mjecell, y IPOCjeKy je 3abu/bexxeH NaJ LjhjeHa Y ofjesbKy
CtaHOoBame U pexujcku usgauu 3a 0,4%.

Ha roaummeM HUBOY Yy NHPOCjeKy 3a6U/beKeH pacT
HHUBoOA ByjeHa oj, 2,0%.

HuBo nujeHa y maprty 2024.rogvHe y OJHOCY Ha UCTH
Mjecel] IpeTX0/iHe roJMHe BUILH je 3a 2,0%.

[IpocjeuHu pacT nujeHa 3a6U/beXKeEH je y ojes/bliuMa XpaHa
1 0e3aJIKOXOJIHM Hanuiu 3a 1,2%, AaxkoxosHa nuha u
AyBaH 3a 3,8%, CtaHoBawe U pexujcku usganu 3a 0,3%
Hamjemrtaj, amapatu 3a JgoMahWHCTBA U PeJOBHO
onpxaBamwe kyhe 3a 3,6%, 3apaBcTBo 3a 3,2%, [IpeBo3 3a
1,5%, Komynukanuje 3a 2,3%, Pexpeanuja U KyaTypa 3a
4,3%, O6paszoBame 3a 2,1%, Pecropanu u xotenu 3a 8,4%
Te Ocrasia fo6pa u ycayre 3a 6,5%.

[Ipocjeunu naj, uujeHa je 3a6u/bexeH y oajesbky Onjeha u
o6yha 3a 6,6%.

In March 2024, on average, price levels recorded an
increase.

By divisions of COICOP classification in March 2024 compared
to previous month, price level recorded an increase by 0,3%.

Higher prices in some divisions.

By the divisions of COICOP classification, in March 2024 as
compared to the previous month, the price index increased in
divisions of Food and non-alcoholic beverages by 0,1%,
Alcoholic beverages and tobacco by 1,5%, Clothing and
Footwear by 1,9%, Furniture and furnishing by 0,6%, Health
by 0,7%, Transport by 0,6%, Recreation and Culture by 0,5%,
Education by 0,2%, Restaurants and Hotels by 0,5% and
Other goods and services by 0,3%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in March 2024 as
compared to the previous month, the price index decreased in
division of Housing and utilities by 0,4%.

On annual level, on average, price levels increased by
2,0%.

The price level in March 2024 as compared to the same month
of the previous year increased by 2,0%.

The average increase of prices was recorded in divisions of
Food and non-alcoholic beverages by 1,2%, Alcoholic
beverages and tobacco by 3,8%, Housing and utilities by
0,3%, Furniture and furnishing by 3,6%, Health by 3,2%,
Transport by 1,5%, Communications by 2,3%, Recreation and
Culture by 4,3%, Education by 2,1%, Restaurants and hotels
by 8,4% and Other goods and services by 6,5%.

The decrease of prices on average was recorded in divisions
of Clothing and footwear by 6,6%.



HUHAeKc NoTpolIavyKHX BujeHa npema kiacupukanuju COICOP y mapTty 2024. roguHe
The Consumer Price Index by COICOP classification in March 2024
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00 YKynaH MHAEKC 100.3 102.0 102.0 101.7 125.6 | Total Index 00

01 XpaHa u 100.1 101.2 102.0 101.5 145.0 | Food and non- 01
6e3a/1koxo/1Ha nuha alcoh.beverages

01.1 | XpaHa 100.1 100.9 101.8 101.4 146.3 | Food 01.1

01.2 | BesasnkoxoJsiHa nuha 99.8 104.0 104.6 102.6 134.5 | Non-alcoh. drinks 01.2

02 Anxoxonna nuha n 101.5 103.8 104.4 103.8 145.8 | Alcohol. bever. and 02
JAyBaH tobacco

02.1 | AnxoxosHa nuha 101.4 106.0 107.1 104.9 120.4 | Alcoholic drinks 02.1

02.2 | Jyean 101.6 103.2 103.6 103.5 155.2 | Tobacco 02.2

03 Opajeha u o6yha 101.9 93.4 93.6 94.9 45.5 | Clothing and footwear | 03

03.1 | Ogjeha 101.8 93.2 93.2 94.7 47.5 | Clothing 03.1

03.2 | O6yha 102.1 93.9 94.7 95.5 40.9 | Footwear 03.2

04 CraHOBame€, BOJA, 99.6 100.3 100.0 100.6 132.4 | Housing, water, 04
eJ1. eHepruja, rac u electricity, gas and
APYT4 eHepreHTH other fuels

04.1 | HajamMHuHa 100.0 107.3 107.7 105.9 142.7 | Actual rentals for 04.1

housing

04.3 | Oap:xaBarme U 101.1 109.0 109.3 106.3 136.1 | Maint. and repair of the | 04.3
rnomnpaBKa CTaHa dwelling

04.4 | CHabzujeBarbe BOLOM 100.0 108.9 109.2 106.2 124.2 | Water supply and 04.4
1 pasjiMyuTe miscellaneous services
KOMYHaJIHe yCayre relating to the dwelling

04.5 | EsnexkTpuyHa eHepruja, 99.5 98.0 97.6 98.9 132.8 | Electricity, gas and 04.5
rac ¥ ip. eHepreHTH other fuels

05 Hawmjemrraj, anapatu 100.6 103.6 103.7 101.9 116.1 | Furnishings, 05
3a JoMahMHCTBO U household equipment
pesoBHO and rout.main. of the
oJp>KaBame Kyhe house

05.1 | Hamjewraj, 101.1 100.5 100.5 100.2 116.4 | Furniture and 05.1
nokyhcTBo, Tenucu 1 furnishings, carpets and
ocTasle oAHe o6Jiore other floor coverings

05.2 | TeKCTHUJHHU 99.4 101.5 102.4 100.8 96.3 | Household textiles 05.2
NPOU3BO/H 3a Kyhy

05.3 | Anapartu 3a oM 100.9 101.1 101.1 101.0 101.8 | Household appliances 05.3

05.4 | CrakJ/ieHO U CTOJIHO 99.7 101.8 102.0 101.0 99.0 | Glassware. tableware 05.4
nocybhe and household utensils

05.5 | AsaT v onpeMa 3a 100.3 103.2 103.5 102.2 119.8 | Tools and equip. for 05.5
kyhy u 6awry house and garden

05.6 | [lo6pa u ycayre 3a 100.5 105.7 105.8 102.9 119.9 | Goods and services for 05.6
peZloBHO oJipXKaBame routine household
kyhe maintenance

06 3ApaBCcTBO 100.7 103.2 103.0 102.3 114.2 | Health 06

06.1 | MegUIMHCKH 100.5 105.0 104.8 103.8 121.2 | Medical products, 06.1
MPOU3BO/H, IOMarasia appliances and
U onpeMa equipment

06.2 | 3gpaBCTBEHE yCIyTE, 101.1 100.4 100.1 100.0 103.9 | Out-patient services 06.2
OCHM GOJIHUYKHX

06.3 | BosHMuke yciayre 100.0 100.0 100.0 100.0 105.3 | Hospital services 06.3

07 IIpeBo3s 100.6 101.5 99.2 101.3 128.1 | Transport 07

07.1 | KynoBuHa Bo3usa 100.3 102.6 102.6 101.8 106.9 | Purchase of vehicles 07.1

07.2 | YnoTtpe6a npeBO3HUX 100.8 101.4 98.4 101.3 130.7 | Operation of personal 07.2
cpejcraBa transport equipment

07.3 | Ycanyre npeBosa 99.8 101.6 101.7 100.8 134.8 | Transport services 07.3




Hacmasak / continued
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08 KomyHukanmje 100.0 102.3 102.3 101.1 100.1 | Communication 08

08.1 | IlowrraHcke ycayre 100.2 100.2 100.1 100.2 102.7 | Postal services 08.1

08.2 | TenedoHcka u 99.6 96.1 95.1 96.8 59.2 | Telephone and telefax 08.2
Tesiedakc onpema equipment

08.3 | TenedoHcke u 100.0 102.6 102.7 101.4 103.5 | Telephone and telefax 08.3
Tesiedakc ycayre services

09 Pexkpeanuja u 100.5 104.3 104.3 102.6 126.1 | Recreation and 09
KyJTypa culture

09.1 | AyauoBusyesHa, GoTO 99.8 93.2 92.7 95.0 69.5 | Audio-visual,photo and 09.1
u uHpopMaTHIKa information processing
ompema equipment

09.2 | Ocraja TpajHa fo6pa 100.0 102.1 101.8 101.6 112.3 | Other major durables 09.2
3a peKpeanujy u for recr. and culture
KyJITypy

09.3 | Ocranu npegMeTH U 101.0 102.8 103.9 102.5 114.8 | Other recreational 09.3
ompema 3a items and
pekpearujy, 6amTy u equipmentgardens and
kyhHM JbyGUMIIT pets

09.4 | Ycayre pekpeanyje u 100.3 103.9 104.0 102.7 129.6 | Recreational and 09.4
KyJIType cultural services

09.5 | HoBuHe, KibHre 1 100.2 105.9 106.0 103.8 139.0 | Newspapers. books and 09.5
nucahu npu6op stationery

09.6 | IlakeT apaH>XMaHH 102.9 109.1 106.1 100.7 131.1 | Package holidays 09.6

10 OGpa3oBame 100.2 102.1 101.9 101.4 107.2 | Education 10

10.1 | IlpeAumKocKo 1 101.2 105.9 105.1 103.9 131.8 | Pre-primary and 10.1
OCHOBHO 06pa3oBambe primary education

10.2 | CpefHOIIKOJICKO 100.0 102.4 102.4 101.2 102.1 | Secondary education 10.2
o6Gpa3oBamwe

10.4 | YHUBEpP3UTETCKO 100.0 101.3 101.3 100.9 104.2 | High school and 104
o6Gpa3oBame university education

10.5 | OGpa3oBame 101.6 101.6 100.7 102.0 106.8 | Education not definable | 10.5
HeJleGUHHUCAHO 110 by level
HUBOY

11 PecTropaHy U X0TeH 100.5 108.4 107.7 105.7 131.2 | Restaurants and 11

hotels
11.1 | Ycayre ucxpaHe 100.3 108.2 107.6 105.5 134.6 | Catering services 11.1
11.2 | Ycayre cmjewrtaja 102.2 109.4 108.3 107.0 111.7 | Accommodation 11.2
services

12 OcraJjia ;o6pa u 100.3 106.5 107.6 104.6 120.0 | Other goods and 12
ycayre services

12.1 | JluuHa wera 100.0 107.9 108.6 105.0 128.5 | Personal care 12.1

12.3 | JIuuHU npesMeTH 99.3 100.1 101.0 100.1 92.9 | Personal effects n.e.c. 12.3
Jipyre HamjeHe

12.5 | Ocurypame 100.8 104.6 107.4 104.3 108.4 | Insurance 12.5

12.6 | duHaHcHjcKe ycayre 105.3 105.5 102.4 105.6 1289 | Financial services 12.6

12.7 | Ocrane ycayre 100.1 105.1 105.0 103.2 111.6 | Other services n.e.c. 12.7




METOAOJIOUIKA OBJAIIELEHKHA
JeduHniyja HHAEKCA NOTPOIIAYKHX IHjeHa

WHpekc noTpolavykux ijeHa npejcTaB/ba Mjepy NpoMjeHa
I[MjeHa MPOM3B0O/ia U yCIyTa Koje AoMahuHCTBA Kynyjy paju
33/0BOJ/bE€HbA CBOjUX JIMYHUX NOTpe6a Ha €EKOHOMCKO]
TepuTopHju bocHe u XepueropuHe.

Hawmjena

CBpxa NpUKyIUbaka MNOTPOLIAYKUX LUjeHA y bocHu u
XeplLeroBuHU je gob6ujarbe Mjepe UHJaLMje y 3eMJbH,
eHTUTeTUMa W Jluctpukty Bpuko. [lopes Tora uHAekc
MOTPOIIAYKUX IIMjeHa ce KOPUCTH U 3a yCKiIahrBamwe IiaTa
Y 3apajia y CKJIafly ca KOJIeKTUBHMM YTOBOPHMMa, Te NeH3Hja
U COLMja/IHUX JAaBama. Takohe ce KOPUCTH U 3a O4YyBambe
BpHUjeJHOCTH KOJ, YroBopa C HHJAEKCHUM KJay3yJaMa,
omoryhyje ymnopehuBamwe crome wuHbJALHUje C APYyrUM
3eM/baMa, INopeheme KpeTawa LUjeHA YHyTap 3eMJbe
usMehy mNojeJMHUX perdoHa M CJIyXM Kao OCHOBa 3a
JedallMoHMpame NMojeJHHUX MaKPOeKOHOMCKHX arperarta
y CTaTUCTULIM HallMOHAJTHUX payyHa U y ipyTe CBpXe.

HNHAeKC noTpolaykux nyvjeHa y bocau u XepueroBuHu

HMupexc norpomadykux unujeHa y bocHu u XepLeroBuHu
M3padyyHaBa Ce Ha OCHOBY peNpe3eHTaTHBHE JIUCTe
npousBoja kojy y 2023. roguHu yuHU 615 npoussoja.
CBakor Mjecena mnpukymba ce oko 21000 pujeHa Ha
yHanpujes JedbHHHCAaHOM Y30pKYy NpPOJAajHUX MjecTa Ha
JiBaHaecT reorpadckux jokKaluja.

OGyxBaT UHJEeKCa

T'eorpadcku 06yxBar: llujeHe ce NpUKYI/bajy Ha JBAaHAECT
Jokanuja (rpagoBa) y 3emsbu (bamwa Jlyka, Buxah, BujesbuHa,
Bpuko, [lo60j, HctouHo CapajeBo, Moctap, I[lpujenop,
CapajeBo, Tpeb6ume, Tysma, 3eHuIa) omabpaHUX NpeMa
KpuTepujy 6poja CTaHOBHHKA M IbHUXOBOj VJIO3H V
reorpadCKoM MoApyyjy KojeM NpUunazajy.

OG6yxBat mnpousBoja: O6yxBaheHU cy HajBaXXHUjU
NPOU3BOAM U YCJIyre Koje KyIllyje CTaHOBHHUIUTBO paju
¢dunHanHe noTpouke. O6yxBaT Ao6Gapa U ycayra peloBHO ce
peBUAMpPA KaKo O ce o4yBa/ia penpe3eHTAaTUBHOCT JIUCTe
npousBoJa ¢ 063MPOM Ha yKyce IOTpollaya M HHUXOBe
HaBMKe y MOTJIe[ly KyTIOBHHE.

CHuMame njeHa

CBe uMjeHe ce MNPUKYIJ/bajy JiOKaJHO. CHUMaTe/bu Of
eHTUTEeTCKUX 3aBoJa 3a CTaTUCTUKY U AreHuuje 3a
cratuctuky buX no6wujajy jacHe crmeundurkauuvje HasuBa
npour3Bo/Jia U lheroe COICOP mudpe Te jeJUHUIIE Mjepe Koje
Tpebajy mocMaTpaTH Ha TepeHy. Ha ocHOBy Tux
nHpopMaIyja CaMOCTAIHO OHUpPajy KOHKPETaH MPOU3BOJ,
yujy he nujeHy cHUMaTH Ha opeheHOM IPOAAjHOM MjecTy.
KoHkpeTHU Npor3Bo/, ce 6UPajy ¥ CKIaLy ca KpUTEPHUjyMOM
HajlIpoJiaBaHujer NIpou3BoJa Ha JaTOM IPOJAjHOM MjecTy.
Jla 6u ce ocurypajio Jjla CHUMaTe/bU U3 Mjecela y Mjecel
CHUMMajy LiMjeHe UCTHUX I[pPOM3BOJia, Te Ja O6U ce MOTJIO
NpaTUTH KoOje NpPOWU3BOJE CHUMATe/bUM IMOCMaTpajy Ha
TepeHy OHH Y VIIMTHUK YHOCE ¥ YHaINpHUje 1 AedUHUCAH CKYTI
JOJaTHUX KapaKTepUCTHKa MPOU3BOJAA U MHPOpMaIHje o
eBeHTYya/JHUM 3aMjeHaMa IPOU3BOJA YKOJIMKO UX Oye.

NOTES OF METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
prices (goods and services) which consumers buy for their
personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used as
a measure of inflation in state, entites and District Brcko. It
can be used as an indicator of values with index clauses, it
also serves as a deflator of final consumer purchasing power
and it is also used in inflation comaprison among other
regions, CPI can serve as a deflator of National accounts data
and other purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is caluculated
on the basis of the respresentative list of products that in year
2023 consisting of 615 different items. Each month over 21 000
prices are being collected in accordance with defined sample of
outlets and 12 geographical locations.

Scope of the index

Geographic coverage: The prices are being collected in 12
geographic locations (towns) in country (Banja Luka, Bihac,
Bijeljina, Brcko, Doboj, Istocno Sarajevo, Mostar, Prijedor,
Sarajevo, Trebinje, Tuzla, Zenica) chosen by the criterion of
their weight in terms of population and their role with
respect to the geographical areas that they belong to.
Product coverage: All relevant goods and services bought by
the reference population for the purpose of final consumption
are included in the index. The coverage of goods and services is
reviwed regularly in order to ensure the representativnes of the
basket with respect to the consumer tastes and purchasing
practices.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name, it's
COICOP code and unit of measurment that they should collect
in specific outlet. They choose a concrete item for price
collecting in specific outlet, in accordance with the criterion of
the most sold products in that outlet. In order to be sure that
the collector is collecting prices for exactly the same items each
month, the form for the price collecting also includes the
informations on detailed product description in terms of
brands,variety and quantity. as well as the informations on
possible replacements of items.



TakaB HayMH cHUMawka omoryhyje mnpahemwe mnpomjeHe
KpeTama Ii1jeHa u3Melhy AiBa neprosa, aau He U nopeheme
npocjeyHe LHjeHe H3Mehy pas/IMYUTHX Treorpadckux
JIOKaLHja.

3a norpebe HHJAEKCA IOTPOLIAYKMX LMjeHa CHHUMambe
I[MjeHa ce BpIIU c/beJiehux aHa y Mjeceny:
* 33 NOJbONIPUBpEJHE NIPOU3BO/JE KOjU Ce IIPOJajy Ha
TP>KHUILAMa LiMjeHe ce NIPUKYIL/bajy JBa IyTa Mjece4HO
Y TO Y IPBOj ¥ Tpehoj ceAMULY ¥ MjeceLly;
e 3a CBe OCTajle NPOU3BOJE LiUjeHe ce y CKJIajy ca
BakehuM EBponckuM perysaTuBaMa HPUKYI/bajy
jemaHmyT MjeceuHo (u3mebhy 1. u 21. y Mjecerty) ¢ TUM Ja
ce HY)XHO OJpXKaBa MCTH HHTepBaJ] U3Meby
NPUKYI/bakba.

IMonaepu

[lonzepy Koju ce MpUMjemyjy 3a M3padyHaBame UHJEKca
MOTPOIIAYKUX LMjeHa Cy KoedHUIHjeHTH KOju OJpaxkaBajy
peJlaTUBHY BaXXHOCT 0/abpaHUX INMPOU3BOJA W yCaAyra y
YKYTHOj IOTPOILI U JoMahMHCTaBa Ha loMahoj TEpUTOPUjH.
[loMohy mUX ce H3padyyHaBajy eJleMeHTapHU MHJEKCH Kao
NoHJepucaHu mpocjenud. basupaHu cy Ha mojanuMma
N0Be3aHUM ca GUHAJIHOM NOTPOLIHBOM JOMahMHCTaBa U Ha
nojaryMa o 6pojy CTaHOBHHUKa.

[laBHM W3BOp mHoJarTaka 3a U3pajly HOHJepa 3a 06payyH
MHJleKca MOTpOLIaYKUX LHjeHa je AHKeTa O MNOTPOIUHU
JloMahuHCTaBa. 3a U3pavyyHaBame MHJeKca MNOTPOIIAYKUX
LyjeHa o janyapa 2018. roaiuHe npUMjewyjy ce NOHJAepH
KOju ce 6a3vpajy Ha mojaluMa M3 AHKeTe O MOTPOINEHU
nomahuHcTaBa 3a 2015. roguny. [loHepu ce cBake roguHe
KOpMUIYjy C KpeTameM LHjeHa y IPeTX0HOj F'OJUHH.

Knacudukanuja

3a  kjacupuKoBame  MNPOU3BOJJa U3  CTATUCTHUKE
HOTPOIIAYKUX LHUjeHa ynoTpe6s/paBa ce Kiacudukanuja
JIM4He ToTpoulke mnpeMa HamjeHu (Classification of
Individual Consumption by Purpose - COICOP) koja aujenu
TPOILKOBE Ha /[BAHAECT OCHOBHUX O/ijeJbaKa MPOU3BOJA U
yCJIyra 3a Koje ce u3payyHaBajy UHJEKCH.

Arperupame

M3payyHaBame HHJEKCa NOTPOLIAYKUX LUjeHa IO4YUHbe
M3payyHOM eJleMeHTAapHHUX MHJeKca (MHJAeKca MPOoU3Bo/a)
U MHJEKCa pelpe3eHTaTUBHUX CTaBKU HAa HUBOY IpafoBa.
[Ipu ToMe ce kao Mjepa cpefjlbe BpUjeJJHOCTU KOPHUCTH
reoMeTpHjCKa CpeiMHa. ATperMpaHy HHAEKCH ce HAKOH Tora
u3padyHaBajy kopuuhemweM Laspeyres-oBe ¢opMyse 3a
NOH/lepUCaHy apUTMETUYKY CpeJiMHY, I0YeBILIH OJf UHJEKCa
penpe3eHTaTUBHUX CTaBKUM Ha HHUBOY €HTUTeTa CBe [0
onuTer MHJekca 3a bocHy u Xepreroeuny. PedepenTHa
0a3a 3a u3padyH uHjeKca je 2015. roguHa.

All of this allows us the monitor the exact price change in two
different periods, but not the comparison of average prices
between different geographical locations.

For the purposes of CPI calculations, the price collection is
scheduled as follows:

e foragricultural products sold on green markets the
prices are being collected twice a month, in the first
and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once a
month (on the 1 and 21 of the month) with the
obligation of maintaining the interval of price
collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices calculations as
the weighted averages. They are based on the data linked to
the household final consumption and population.

The most important data source for calculating the weights
used in the consumer price indices are the Household Budget
Survey. Since January 2018 the compilation of the CPI has
been based on the weights derived from household
expenditures from the Household Budget Survey 2015
updated every year according to price movement recorded in
a previous year.

Classification

The classification of products used in the CPI is based on the
Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures into
twelve different divisions of consumer goods and services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items indices)
and representative position at the level of towns. Elementary
aggregate indices are calculated by using Laspeyres formula
for weighted arithmetic mean starting from the level of
representative positions indices at the level of entities to the
overall index at the level of Bosnia and Herzegovina.
Reference base year for index calculation is 2015.



Ocrane gepunnnuje

IlpousBoj: 610 KOjU NPOU3BOA WJM yCayra 3a JIMYHY
NOTPOLIY KOjU ce MOry KynuTd. [pynHuM Ha3uB 3a
NIPpOU3BO/JiE U yCIyTe.

PenpeseHTaTUBHA CTaBKa: IPOU3BOJ, HA HAjHXKEM HUBOY
arperanyje, OJZHOCHO IPOU3BOJ, y IPOJAjHOM MjecTy Ha
jeiHOj reorpadCKoj JIOKAIMjHU 3a KOjU Ce MOXKe MPOIUjeHUTH
NOH/ED.

Cronma mnpoMjeHe: cTolla IpOMjeHe Y chHelUPHUYHOM
pebepeHTHOM mepuofy y nopebemwy ca BpujefHolNy ca
noyeTka TOr Nepuoja WM U3 KOHKPETHO JAepHHHCAHOT
paHujer nepuoaa.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic location
with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined earlier
period or in a specific period of time.
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